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What Marketing Automation Does:

(1) Ascend2 òMarketing Automation Strategies for Sustaining Successó (2015)
(2) VB Insight 2015
(3) òMarketer vs Machineò (2015)
(4) Aberdeen Group òState of Marketing Automation 2014: Processes that Produceó (2014)

Behavior-based triggers 

Automated individualized responses

Deep analytics on customer interactions

Lead nurturing and scoring

Marketing campaign management

80% of marketing 
automation users saw 
their number of leads 
increase, and 77% 
saw the number of 

conversions 
increase(2)

91% of the most 
successful users agree 

that marketing 
automation is òvery 

importantó to the overall 
success of their 
marketing across 

channels(1)

Marketers say that the 
biggest benefits of 

marketing automation 
are saving time (74%), 
increased customer 
engagement (68%), 
and more timely 
communications 
(58%)(3)

Best-in-Class 
companies are 67%
more likely to use a 

marketing 
automation 
platform(4)

£Measures 
Marketing 
ROI

¡ Drives 
More Leads to 
Your Business

Key Marketing Automation Functionality:

¢ Converts 
More Leads to 

Sales

Marketing Automation is Becoming 
Critical for Growth:

Marketing Automation Overview









SharpSpringõs broad functionality 
can attract interest from agencies, 
and its low price point makes it 
more attractive to small 
businesses

SharpSpring Target Market
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SharpSpringõs lower pricing and 
competitive features allow it to 
successfully target existing HubSpot 
and Act-On customers

True Enterprise 
Marketing Automation

Small and Mid-Market for
Marketing Automation

Small Business 
Email Marketing

Lack full feature setRequires Enterprise Sales Force

Domestic Market Segments

òSharpSpring ranks as a leader in the small business 
segment based on both product and vendor strength.ó

Raab Associates

Micro (<10 Employees; 4.6M Businesses)

Small (10-99 Employees; 1.1M Businesses)

Mid (100-500 Employees; 88k Businesses)

Large (>500 Employees; 19k Businesses)























Summary Financials
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Investing in sales & marketing 
to accelerate future growth

Select Results vп нлмс vм нлмт vн нлмт vо нлмт vп нлмт vм нлму vн нлму vо нлму vп нлму

Revenue $2,853 $3,023 $3,246 $3,412 $3,767 $4,185 $4,442 $4,873 $5,151

Gross Profit (GAAP) $1,697 $1,752 $1,951 $2,201 $2,547 $2,784 $2,935 $3,401 $3,733

Gross Margin 59% 58% 60% 65% 68% 67% 66% 70% 72%

Adjusted EBITDA ($1,226) ($1,564) ($1,273) ($1,248) ($1,252) ($1,651) ($1,530) ($1,504) ($1,562)

All figures in $000õs
Please refer to the appendix or the Companyõs website for a reconciliation to Adjusted EBITDA.
(1)  Represents growth of SharpSpring Marketing Automation product revenue comparing Q3-18 to Q3-17.

SaaS revenue model

41% growth in flagship product (1)

SharpSpring Flagship Product Revenue Growth

$1.8 
$2.1 

$2.5 $2.7 
$2.9 

$3.1 $3.2 
$3.6 

$4.1 
$4.3 

$4.8 
$5.1 

Q1-16 Q2-16 Q3-16 Q4-16 Q1-17 Q2-17 Q3-17 Q4-17 Q1-18 Q2-18 Q3-18 Q4-18

$ in millions











Reconciliation to Adjusted EBITDA
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оκомκмт сκолκмт фκолκмт мнκомκмт оκомκму сκолκму фκолκму мнκомκму

Net loss (1,379)$     (1,273)$     (1,582)$     (436)$        (2,052)$     (2,466)$     (2,710)$     (2,250)$     

Provision (benefit) for income tax (499)           (395)           (111)           (1,099)       42               (295)           5                 (84)             

Other (expense) income, net (67)             (12)             3                 (133)           (69)             338            244            32               

Gain (loss) on embedded derivative -             -             -             -             -             453            (27)             (26)             

Depreciation & amortization 197            202            204            205            191            201            240            260            

Non-cash stock compensation 184            175            200            209            237            239            235            254            

Acquisition related charges -             30               38               2                 -             -             -             -             

Non-employee stock issuance expense -             -             -             -             -             -             509            -             

Restructuring charges -             -             -             -             -             -             -             252            

!ŘƧǳǎǘŜŘ 9.L¢5! όмΣрспύϷ     όмΣнтоύϷ     όмΣнпуύϷ     όмΣнрнύϷ     όмΣсрмύϷ     όмΣролύϷ     όмΣрлпύϷ     όмΣрснύϷ     

vǳŀǊǘŜǊ 9ƴŘŜŘ

Adjusted EBITDA reflects net income adjusted for, but not limited to, non-cash, non-recurring, or irregular items.


