
Please read this brief overview before beginning the Gold Certification process. All Training and Certification materials 
can be found in the Virtual Classroom. Any questions should be directed to certification@sharpspring.com. 

The Advanced Marketing Automation learning path provides instruction on the 
material which we consider expert-level ability in using SharpSpring. For your agency 
to get certified, two or more of your employees* must complete this learning path by 
passing the course exams with at least an 80%. Please note that you will  need to have 
completed the Marketing Automation Essentials exam to access this course and exam.

SECTION 1 
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Getting your agency Gold Certified is a big milestone in your SharpSpring journey. 
It proves that your agency possesses a high degree of technical acumen and has a 
proven ability to deliver exceptional results for your clients.

When reviewing an application for Gold Certification, we consider the following: 

SECTION 1:  Advanced Marketing Automation Exams 
We assess your technical ability with SharpSpring through one exam. This exam 
includes specific scenarios and advanced skills designed to test your expertise in 
using SharpSpring.

SECTION 2:  Client Utilization Check
We assess your ability to implement marketing automation features for your clients 
based on the Utilization Score of your SharpSpring accounts.

Complete these sections to earn your agency’s Gold Certification. Within two business 
days of completion, you’ll receive an official confirmation email, and the “Partner 
Certification” section of your account settings will reflect your certification status.
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To access these training and 
certification materials, navigate to 
the Virtual Classroom using the 
User Settings panel. 
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On the Virtual Classroom page, use the top navigation to select “Course Library,” 
then “Advanced Marketing Automation.”

The Advanced Marketing Automation learning path is automatically assigned when 
you complete the Marketing Automation Essentials exam. If you have taken the 
Essentials or Silver exam in a previous version of our certification process and do 
not have access to the Advanced Marketing Automation path, please reach out to 
certification@sharpspring.com.

The Learning Path will be considered complete when you pass the Advanced Marketing 
Automation exam with an 80% or better. It is not required to watch all of the training 
videos to get certified, but they will be helpful in passing the exams at the end of the 
course. If you are a seasoned SharpSpring user, feel free to jump right to the exam!

Upon completing this learning path you’ll receive your individual Advanced  
Marketing Automation certification and fulfill the first requirement of your agency’s 
Gold Certification! 

*If your agency has 3 or fewer employees, only one employee needs to complete 
the certification learning path to meet the Section 1 criteria for certification. Please 
email certification@sharpspring.com if this is the case.

To pass the Client Utilization Check, your agency must prove the ability to implement 
marketing automation concepts with SharpSpring. 

First, identify the Utilization level for each instance that you manage. This includes 
your own agency instance and each of your client instances. You can easily find 
these Utilization levels in the “Client Management Console” by clicking your agency 
name in the SharpSpring navigation bar. 
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Then, using the rubric above, add up the point value for each instance. For example, 
three clients with high platform usage (Dragon) and mild agency usage (Rabbit) 
would meet the point requirement, as would six Rabbit-level clients with a Rabbit-
level agency score.

For Gold certification, earning 8 points or more is required. This can be achieved in 
a variety of ways. The above example would pass the Utilization Check. Remember – 
your agency’s own utilization also counts towards your weighting score.

UTILIZATION LEVEL POINT VALUE

         Grasshopper 0 points

       Rabbit 1.5 points

    Tiger 2 points

        Dragon 2.5 points


