


Proposed Agenda for Today

1.
2
3.
4
5

Learn about your business and goals

. Key benefits of marketing automation

What it’s like to work with us

. High-level overview of SharpSpring

. Talk about next steps



Key Benefits of Marketing Automation

Drive More Convert Leads Optimize Your
Leads to Sales Entire Funnel
More than just more leads. Close more deals by sending exactly Get clarity on what’s working and what’s not
Capture relevant leads that convert. the right message at exactly the right time. with true end-to-end ROI analytics.
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Sales Automation

Typical Mar-Tech Stack

So what’s wrong with this?

Individual contracts and fees
Multiple apps to learn
Difficult to connect

Siloed databases

Piecemeal analytics

Compliance is impossible
(GDPR, CAN-SPAM, CASL)

Who do you call when
things break?

Today’s technology stack was
never designed to work together
& is nearly impossible to manage.
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Analytics & Testing

Comprehensive analytics
End-to-end ROI

Retargeting with

Perfect Audience
Display advertising
Lookalike audiences

N

Meetings

Adjust lead score
Automated trigger
workflows

Sales Dialer

Call from CRM

Recording on lead
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After-the-click tracking
Dynamic content

A single platform designed to
grow your business by driving
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Landing Pages & Blogs

S leads and sales

Built-in tracking
RSS emails
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Only possible with an integrated
sales & marketing platform
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Sales CRM
Automation

Auto opp creation

Robust lead scoring
Lead activity alerts

Advancing deal (email/text)

stages

Forms
B * Single contract relationship
* One easy-to-learn platform
QC\D e Connected and seamless
Social * Unified database

Adjust lead scores
Kickoff automations

e Unified analytics = end-to-end ROI

) e Compliance-friendly

(GDPR, CASL, etc.)
Chatbots

Run sales 24/7

Custom et worefous e Unlimited phone support for the
. Trigger automations .
entire app

Every piece works together to deliver better
results with every interaction.



Why SharpSpring




Easiest Company to Work With...

EASY PRICING

Fraction Full Set of Unlimited Users
of the Cost Features

EASY SUPPORT

@ Dedicated @ Unlimited oq Unlimited
& Account Manager Phone Support = Training
EASY PLATFORM
Intuitive {‘9}, 100s of Full-Featured
Interface Integrations Open API

More than 8,500 businesses and ~2,000 agencies trust SharpSpring. ‘/



Let’s take a look at the




Too much to cover...

Shutterstock Integration

3rd-party Postback Lead SCOFing
Salesforce Integration RSS Email Syndication
Email Analytics
Form Builder Life of the Lead Landing Pages Piesync Integration
Webinar Integrations Form Insights Google Ads Integration

. Render Testin
Dynamic Lists ne

Dynamic Email Email/Text Alerts '
Content Calendar Website Analytics Media Center CRM
Behavior Tracking Blogging Tool . Personas Open AP Dynamic Landing Pages
Visual Workflows
Shopping Cart Integration | Contact Manager
Campaign Analytics Smart Mail
i Custom Fields
Social Landing Page Funnels Emails Pipeline & Sales Reports

Template Libraries Permissions & Approvals

VisitorID A/B Email Testing



So much we didn’t get to...

Shutterstock Integration

3rd-party Postback Lead Scoring
Salesforce Integration RSS Email Syndication
Email Analytics
Form Builder Life of the Lead Landing PageS Piesync Integration
Webinar Integrations Form Insights Google Ads Integration

. Render Testin
Dynamic Lists ne

Dynamic Email Email/Text Alerts '
Content Calendar Website Analytics Media Center CRM
Behavior Tracking Blogging Tool ] Personas Open AP Dynamic Landing Pages
Visual Workflows
Shopping Cart Integration _ Contact Manager
Campaign Analytics Smart Mail
i Custom Fields
Social Landing Page Funnels Emails Pipeline & Sales Reports

Template Libraries Permissions & Approvals

VisitorID A/B Email Testing



Better Results to Grow Your Business

Drive More Convert Leads Optimize Your
Leads to Sales Entire Funnel
More than just more leads. Close more deals by sending exactly Get clarity on what’s working and what’s not
Capture relevant leads that convert. the right message at exactly the right time. with true end-to-end ROI analytics.



1,500 Contacts 10,000 Contacts

S 5 50me  ?850me

10,000 emails v" 50,000 emails
\/ Unlimited users v" Unlimited users
v" Full set of features v" Full set of features
(Get started: $8,999) (Get started: $12,599)
Fraction of Unlimited Support
the Cost & Training

One-time *1,999 onboarding to set you up for success.

*With annual contract. Month-to-month after first year.

20,000 Contacts

> 1,25 O/mo*

v" 100,000 emails
v" Unlimited users
v' Full set of features

(Get started: ®17,399)

aft

Dedicated Account
Manager



Next steps...
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